GBP Video Verification TIPS
what to do and what not to do during the video recording process

1. Who Should Record: The business owner or a manager should complete the video.

2. Follow Instructions: Adhere to all on-screen instructions.

3. Plan Ahead: Outline what you'll record before starting. The video must be a single,
continuous take.

4. Keep It Short: Aim for a video length of about 1 to 1.5 minutes. Longer videos may
cause issues.

5. Protect Privacy: Do not show people's faces or confidential information. Such details
aren't needed for verification.

6. Show Exterior and Interior: Film the outside of your business location and then walk
into the office, store, or workspace.

7. Display Permanent Signage: Highlight your business signage or branding, especially if
customers visit your storefront. Permanent signs are required; temporary signs like
vinyl banners usually aren't sufficient. Also, show the building's address number.

8. Include Street Signs and Nearby Businesses: If possible, capture street signs with the
street name or nearby businesses to help Google verify your geographic location.

a. For Home-Based Businesses (SABs): If you operate from home, show your
street sign and the house or mailbox number to confirm your address.

9. Show Branded Vehicles: If you have branded vehicles in the driveway or parking lot,
include them before entering your indoor space. Unlocking a branded vehicle can
demonstrate your association with the business.

10.Capture Neighboring Businesses: Include shots of neighboring businesses next door
and across the street so Google can cross-reference with Google Maps and Street
View.

11.Record Unlocking the Door: As you enter, film yourself unlocking the door to validate
you are the owner or manager.

12.Show Active Spaces: Display used office spaces rather than empty rooms.

13.Highlight Branded Materials: If you have a lobby, directory, sitting area, front desk, or
branded marketing materials like brochures, signs, or business cards, include them in
the video.

14.For Service Area Businesses (SABs): Show your tools and equipment to demonstrate
the type of work you do. For example, plumbers can show their tools or installed

products; lawn care companies can show their lawn equipment.



15.Demonstrate Business Operations: In your office space, show your computer with
specific software or your website to prove legitimacy. For instance, plumbers using a
CRM like ServiceTitan or accountants showing their accounting software.

16.Access Restricted Areas: If possible, show a cash register, POS system, or areas not
accessible to the public to indicate you run the business.

17.Display Legal Documents: If you have a business license, LLC certificate, or official
legal documents on the wall, zoom in on them, especially if they show the business
name and address.

18.Practice Before Recording: Run through the steps beforehand so you're comfortable

and know the order in which you'll show everything.



